
3VAC5-30-10. Rotation and exchange of stocks of retailers by wholesalers; 

permitted and prohibited acts.  

A. Permitted acts. For the purpose of maintaining the freshness of the stock and 

the integrity of the products sold by him, a wine wholesaler may perform, except 

on Sundays, and a beer wholesaler may perform, except on Sundays in 

jurisdictions where local ordinances restrict Sunday sales of alcoholic beverages, 

the following services for a retailer upon consent, which may be a continuing 

consent, of the retailer:  

1. Rotate, repack and rearrange wine or beer in a display (shelves, coolers, cold 

boxes, and the like, and floor displays in a sales area);  

2. Restock wine and beer;  

3. Rotate, repack, rearrange and add to his own stocks of wine or beer in a 

storeroom space assigned to him by the retailer;  

4. Transfer wine and beer between storerooms, between displays, and between 

storerooms and displays; and  

5. Create or build original displays using wine or beer products only.  

B. Prohibited acts. A wholesaler may not:  

1. Alter or disturb in any way the merchandise sold by another wholesaler, 

whether in a display, sales area or storeroom except in the following cases:  



a. When the products of one wholesaler have been erroneously placed in the 

area previously assigned by the retailer to another wholesaler; or  

b. When a floor display area previously assigned by a retailer to one wholesaler 

has been reassigned by the retailer to another wholesaler;  

2. Mark or affix retail prices to products; or  

3. Sell or offer to sell alcoholic beverages to a retailer with the privilege of return, 

except for ordinary and usual commercial reasons as set forth below:  

a. Products defective at the time of delivery may be replaced;  

b. Products erroneously delivered may be replaced or money refunded;  

c. Products that a manufacturer discontinues nationally may be returned and 

money refunded;  

d. Resalable draft beer may be returned and money refunded;  

e. Products in the possession of a retail licensee whose license is terminated by 

operation of law, voluntary surrender or order of the board may be returned and 

money refunded upon permit issued by the board;  

f. Products which have been condemned and are not permitted to be sold in this 

Commonwealth may be replaced or money refunded upon permit issued by the 

board; or  



g. Wine or beer may be exchanged on an identical quantity, and brand and 

package basis for quality control purposes. Any such exchange shall be 

documented by the word "exchange" on the proper invoice.  

3VAC5-30-30. Certain transactions to be for cash; "cash" defined; checks and 

money orders; electronic fund transfers; records and reports by sellers; payments 

to the board.  

A. Sales of wine or beer between wholesale and retail licensees of the board 

shall be for cash paid and collected at the time of or prior to delivery, except 

where payment is to be made by electronic fund transfer as hereinafter provided. 

Each invoice covering such a sale or any other sale shall be signed by the 

purchaser at the time of delivery and shall specify the manner of payment.  

B. "Cash," as used in this section, shall include (i) legal tender of the United 

States, (ii) a money order issued by a duly licensed firm authorized to engage in 

such business in the Commonwealth (iii) a valid check drawn upon a bank 

account in the name of the licensee or permittee or in the trade name of the 

licensee or permittee making the purchase, or (iv) an electronic fund transfer, 

initiated by a wholesaler pursuant to subsection D of this section, from a bank 

account in the name, or trade name, of the retail licensee making a purchase 

from a wholesaler or the board.  

C. If a check, money order or electronic fund transfer is used, the following 

provisions apply:  



1. If only alcoholic beverage merchandise is being sold, the amount of the 

checks, money orders or electronic fund transfers shall be no larger than the 

purchase price of the alcoholic beverages; and  

2. If nonalcoholic merchandise is also sold to the retailer, the check, money order 

or electronic fund transfer may be in an amount no larger than the total purchase 

price of the alcoholic beverages and nonalcoholic beverage merchandise. If A a 

separate invoice shall be is used for the nonalcoholic merchandise, and a copy of 

it shall be attached to the copies of the alcoholic beverage invoices which are 

retained in the records of the wholesaler and the retailer.  If a single invoice is 

used for both the alcoholic beverages and nonalcoholic beverage merchandise, 

the alcoholic beverage items shall be separately identified and totaled. 

D. If an electronic fund transfer is used for payment by a licensed retailer or a 

permittee for any purchase from a wholesaler or the board, the following 

provisions shall apply:  

1. Prior to an electronic fund transfer, the retail licensee shall enter into a written 

agreement with the wholesaler specifying the terms and conditions for an 

electronic fund transfer in payment for the delivery of wine or beer to that retail 

licensee. The electronic fund transfer shall be initiated by the wholesaler no later 

than one business day after delivery and the wholesaler's account shall be 

credited by the retailer's bank no later than the following business day. The 

electronic fund transfer agreement shall incorporate the requirements of this 

subdivision, but this subdivision shall not preclude an agreement with more 



restrictive provisions. For purposes of this subdivision, the term "business day" 

shall mean a business day of the respective bank;  

2. The wholesaler must generate an invoice covering the sale of wine or beer, 

and shall specify that payment is to be made by electronic fund transfer. Each 

invoice must be signed by the purchaser at the time of delivery; and  

3. Nothing in this subsection shall be construed to require that any licensee must 

accept payment by electronic fund transfer.  

E. Wholesalers shall maintain on their licensed premises records of all invalid 

checks received from retail licensees for the payment of wine or beer, as well as 

any stop payment order, insufficient fund report or any other incomplete 

electronic fund transfer reported by the retailer's bank in response to a 

wholesaler initiated electronic fund transfer from the retailer's bank account. 

Further, wholesalers shall report to the board any invalid checks or incomplete 

electronic fund transfer reports received in payment of wine or beer when either 

(i) any such invalid check or incomplete electronic fund transfer is not satisfied by 

the retailer within seven days after notice of the invalid check or a report of the 

incomplete electronic fund transfer is received by the wholesaler, or (ii) the 

wholesaler has received, whether satisfied or not, either more than one such 

invalid check from any single retail licensee or received more than one 

incomplete electronic fund transfer report from the bank of any single retail 

licensee, or any combination of the two, within a period of 180 days. Such reports 



shall be upon a form provided by the board and in accordance with the 

instructions set forth in such form.  

F. Payments to the board for the following items shall be for cash, as defined in 

subsection B:  

1. State license taxes and application fees;  

2. Purchases of alcoholic beverages from the board by mixed beverage 

licensees;  

3. Wine taxes and excise taxes on beer and wine coolers;  

4. Solicitors' permit fees and temporary permit fees;  

5. Registration and certification fees, and the markup or profit on cider, collected 

pursuant to these regulations;  

6. Civil penalties or charges and costs imposed on licensees and permittees by 

the board; and  

7. Forms provided to licensees and permittees at cost by the board.  

3VAC5-30-60. Inducements to retailers; beer and wine tapping equipment; bottle 

or can openers; spirits back-bar pedestals; banquet licensees; paper, cardboard 

or plastic advertising materials; clip-ons and table tents; sanctions and penalties.  



A. Any manufacturer, bottler or wholesaler may sell, rent, lend, buy for or give to 

any retailer, without regard to the value thereof, the following:  

1. Draft beer knobs, containing advertising matter which shall include the brand 

name and may further include only trademarks, housemarks and slogans and 

shall not include any illuminating devices or be otherwise adorned with 

mechanical devices which are not essential in the dispensing of draft beer; and  

2. Tapping equipment, defined as all the parts of the mechanical system required 

for dispensing draft beer in a normal manner from the carbon dioxide tank 

through the beer faucet, excluding the following:  

a. The carbonic acid gas in containers, except that such gas may be sold only at 

the reasonable open market price in the locality where sold;  

b. Gas pressure gauges (may be sold at cost);  

c. Draft arms or standards;  

d. Draft boxes; and  

e. Refrigeration equipment or components thereof.  

Further, a manufacturer, bottler or wholesaler may sell, rent or lend to any 

retailer, for use only by a purchaser of draft beer in kegs or barrels from such 

retailer, whatever tapping equipment may be necessary for the purchaser to 

extract such draft beer from its container.  



B. Any manufacturer, bottler or wholesaler may sell to any retailer and install in 

the retailer's establishment tapping accessories such as standards, faucets, rods, 

vents, taps, tap standards, hoses, cold plates, washers, couplings, gas gauges, 

vent tongues, shanks, and check valves, if the tapping accessories are sold at a 

price not less than the cost of the industry member who initially purchased them, 

and if the price is collected within 30 days of the date of sale.  

Wine tapping equipment shall not include the following:  

1. Draft wine knobs, which may be given to a retailer;  

2. Carbonic acid gas, nitrogen gas, or compressed air in containers, except that 

such gases may be sold in accordance with the reasonable open market prices 

in the locality where sold and if the price is collected within 30 days of the date of 

the sales; or  

3. Mechanical refrigeration equipment.  

C. Any beer tapping equipment may be converted for wine tapping by the beer 

wholesaler who originally placed the equipment on the premises of the retail 

licensee, provided that such beer wholesaler is also a wine wholesaler licensee. 

Moreover, at the time such equipment is converted for wine tapping, it shall be 

sold, or have previously been sold, to the retail licensee at a price not less than 

the initial purchase price paid by such wholesaler.  



D. Any manufacturer, bottler or wholesaler of wine or beer may sell or give to any 

retailer, bottle or can openers upon which advertising matter regarding alcoholic 

beverages may appear, provided the wholesale value of any such openers given 

to a retailer by any individual manufacturer, bottler or wholesaler does not 

exceed $5.00 $10.00. Openers in excess of $5.00 $10.00 in wholesale value 

may be sold, provided the reasonable open market price is charged therefor.  

E. Any manufacturer of spirits may sell, lend, buy for or give to any retail 

licensee, without regard to the value thereof, back-bar pedestals to be used on 

the retail premises and upon which advertising matter regarding spirits may 

appear.  

F. Manufacturers or wholesalers of wine or beer may sell at the reasonable 

wholesale price to banquet licensees paper or plastic cups upon which 

advertising matter regarding wine or beer may appear.  

G. Manufacturers, bottlers or wholesalers of alcoholic beverages may not provide 

point-of-sale advertising for any alcoholic beverage or any nonalcoholic beer or 

nonalcoholic wine to retail licensees except in accordance with 3VAC5-20-20. 

Manufacturers, bottlers and wholesalers may provide advertising materials to any 

retail licensee that have been customized for that retail licensee provided that 

such advertising materials must:  

1. Comply with all other applicable regulations of the board;  

2. Be for interior use only;  



3. Contain references to the alcoholic beverage products or brands offered for 

sale by the manufacturer, bottler, or wholesaler providing such materials and to 

no other products; and  

4. Be made available to all retail licensees.  

H. Any manufacturer, bottler or wholesaler of wine, beer or spirits may sell, lend, 

buy for or give to any retail licensee clip-ons and table tents containing the listing 

of not more than four wines or four beers. There is no limitation on the number of 

spirits brands which may be listed on clip-ons and table tents.  

I. Any manufacturer, bottler or wholesaler of alcoholic beverages may clean and 

service, either free or for compensation, coils and other like equipment used in 

dispensing wine and beer, and may sell solutions or compounds for cleaning 

wine and beer glasses, provided the reasonable open market price is charged.  

J. Any manufacturer, bottler or wholesaler of alcoholic beverages licensed in this 

Commonwealth may sell ice to retail licensees provided the reasonable open 

market price is charged.  

K. Any licensee of the board, including any manufacturer, bottler, importer, 

broker as defined in §4.1-216 A of the Code of Virginia, wholesaler or retailer 

who violates, attempts to violate, solicits any person to violate or consents to any 

violation of this section shall be subject to the sanctions and penalties as 

provided in §4.1-328 of the Code of Virginia. 



3VAC 5-30-70. Routine business entertainment; definition; permitted activities; 

conditions.  

A. Nothing in this regulation shall prohibit a wholesaler or manufacturer of 

alcoholic beverages licensed in the Commonwealth from providing a retail 

licensee "routine business entertainment" which is defined as those activities 

enumerated in subsection B.  

B. Permitted activities are:  

1. Meals and beverages;  

2. Concerts, theatre and arts entertainment;  

3. Sports participation and entertainment;  

4. Entertainment at charitable events; and  

5. Private parties.  

C. The following conditions apply:  

1. Such routine business entertainment shall be provided without a 

corresponding obligation on the part of the retail licensee to purchase alcoholic 

beverages or to provide any other benefit to such wholesaler or manufacturer or 

to exclude from sale the products of any other wholesaler or manufacturer;  



2. Wholesaler or manufacturer personnel shall accompany the personnel of the 

retail licensee during such business entertainment;  

3. Except as is inherent in the definition of routine business entertainment as 

contained herein, nothing in this regulation shall be construed to authorize the 

providing of property or any other thing of value to retail licensees;  

4. Routine business entertainment that requires overnight stay is prohibited;  

5. No more than $200  $400 may be spent per 24-hour period on any employee 

of any retail licensee, including a self-employed sole proprietor, or, if the licensee 

is a partnership, or any partner or employee thereof, or if the licensee is a 

corporation, on any corporate officer, director, shareholder of 10% or more of the 

stock or other employee, such as a buyer. Expenditures attributable to the 

spouse of any such employee, partnership or stockholder, and the like, shall not 

be included within the foregoing restrictions;  

6 5. No person enumerated in subdivision C 5 may be entertained more than six 

times by a wholesaler and six times by a manufacturer per calendar year;  

76. Wholesale licensees and manufacturers shall keep complete and accurate 

records for a period of three years of all expenses incurred in the entertainment 

of retail licensees. These records shall indicate the date and amount of each 

expenditure, the type of entertainment activity and retail licensee entertained; 

and  



8 7. This regulation shall not apply to personal friends of wholesalers as provided 

for in 3VAC5-70-100.  


